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Arafeh recounts intricacies of new Netflix film Over the Moon
by Alia Arafeh
Editorial Editor
     Netflix released the animated film Over the Moon on Oct. 23, and 
while there are some shortcomings with its storytelling, it is overall 
an outstanding kids movie that includes much-needed representation 
of Chinese culture.
     The movie begins by introducing Fei Fei and her family, who own 
a successful mooncake bakery. The audience watches Fei Fei and her 
mother’s relationship grow. Soon, however, Fei Fei loses her mother 
to an unnamed sickness. A few years later, Fei Fei’s father is looking 
to remarry, much to her dismay. In an attempt to prevent this from 
happening, the protagonist builds a rocket to the moon, in hopes of 
proving to her father that Chang’e, the moon spirit, is real, and that 
love lives on forever; Fei Fei believes that if she accomplishes this, 
her father will realize that he must wait to be reunited with his wife 
rather than replace her. Through Chang’e’s help and an adventure on 
the moon, Fei Fei learns that it is healthy to move on, but to always 
keep her mother’s memory in her heart.
     There are many reasons why I love this movie. First, it is so 
important for children to see themselves represented on screen. Not 

only is Fei Fei Chinese, she actually 
lives in China and adores her cul-
ture and her family. It is so 
important for young kids 
to see an acceptance of 
their cultures and to 
be able to watch a 
movie and relate to 
the protagonist.
     In addition, the 
movie is wholesome 
and entertaining for 
any little kid. While 
it features certain 
aspects of Chinese 
culture that Americans 
may not understand, Fei 
Fei explains the story of 
Chang’e, the importance of 
the mooncakes, and the love of 

the family simply and engagingly. There is also singing, which I 
did not expect, but it adds a light-hearted, calming aspect to 

the film and demonstrates Fei Fei’s growth and emotions.
     While I enjoyed it, the movie does have some 

shortcomings. To begin, the transition into singing 
feels out of place and comes as a shock. The movie 

should have begun with a song so that the audi-
ence would expect more singing in the future. The 
story is also predictable, even for a kids’ movie. 
Finally, Chang’e’s personality drastically changes 
from the beginning to the end. At first, she is 
mean and cruel, and it seems like she may be an 
antagonist. In the end, however, Chang’e is kind 

and warm, and teaches Fei Fei a valuable lesson. 
It is confusing how abruptly her opinion changes.

     Though the movie is not perfect, it is a step in the 
right direction for Netflix and animated film-makers. It 

is easy to represent a more diverse demographic, and simply 
choosing to do so has a profound impact on children and the 

way they perceive themselves.

Davidson reviews Positions music video
by Cara Davidson
Public Relations Manager
     After being bombarded by Ari fans, I finally caved 
and watched Ariana Grande’s music video for her new 
song “Positions.” I’m usually not a huge music video 
person, but there was too much hype for me to ignore 
this one. There are definitely pros and cons to the 
music video itself, but my final verdict is that 
the cinematography of the video and the 
overall song are somewhat satisfactory.
     The music video portrays Grande 
as the President of the United 
States at a cabinet meeting 
with mostly women. The 
camera switches between a 
few scenes of Grande; some 
are of her holding a cab-
inet meeting, cooking in 
the kitchen, sitting at the 
President’s desk, strut-
ting down a White House 
hallway, sitting on a bed, 
and more. The set and 
other production choices 
no doubt verify Grande’s 
queen energy. Further-
more, the words to 
the song are love 
lyrics written 
for Grande’s 
new boy-
f r i e n d , 
D a l t o n 
G o m e z . 
Through 
her song, 
G r a n d e 
sends the 
message that 
she loves her 
man, and that women can be successful while maintain-
ing a relationship.  
     Unsurprisingly, I love the strong representation of 
women in the video and the example of women in power. 
Grande is undoubtedly a queen and her choices for this 
song did not disappoint. The portrayal of strong women 
filling the positions commonly taken by men further 

strengthens my desire for more representation of 
women. I appreciate her message that we need 
stronger voices in government, and I admire that she 
uses her strong platform for the good of the country. 

The timing of Grande releasing this 
video is also gold. She released 

the music video the same 
night as the Oct. 23 pres-

idential debate, and the 
music video brings up 
topics about women 
in power.
     However, there 
were some things 
that I disl iked 
about it. First of 
all, the transi-
tions between 
clips were so 
poorly done. 
They looked 
like edits I did 
on iMovie when 
I had my Youtu-
ber-phase as a 
seventh grader. 
With Grande’s 
budget, I think 
some stronger 
editing skills could 
have easily made 
this video better. 
Another thing that 
bothered me a little 
bit was that the 
lyrics didn’t really 

match the video. Unless 
there’s some deeper mean-

ing to the words, this sounds 
like a generic love song with some clips of Grande 

being the president slapped onto it. 
     I hope the Ari stans don’t come at me for this 
one, because I truly think Grande is a talented singer 
and her song was pretty high-quality. I simply think 
it could have been better and is nowhere near as 
powerful as God is a Woman, but maybe my expec-
tations were too high. 
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by Sonali Muthukrishnan
National/World Editor
     Featuring LGBTQIA+ representation, 
multi-racial actors, and the perfect dose of 
humor, Schitt’s Creek is this year’s must-watch 
show. Produced by the father-son team Eugene 
and Daniel Levy, the sitcom first premiered on 
CBC in Canada on Jan. 13, 2015. 
     The show surprised viewers with a final 
and sixth season via an early Netflix premiere 
on Oct. 3. In addition to the last season, the 
cast also revealed a documentary about the 
making of the show called Best Wishes, Warm-
est Regards. Schitt’s Creek went 
on to win nine Emmy 
awards, taking 
home awards 
in all seven 
c o m e d y 
c a t e g o -
ries. The 
a w a r d s 
also hon-
ored D. 
Levy for 
outstand-
ing direct-
i n g  a n d 
writing in a 
comedy series.
     Suppose 
t h e  s h o w ’ s 
award-winning 
status is not enough of 
a motivator. In that case, Schitt’s Creek’s 
vivid plot and entertaining characters make 
it extremely enjoyable to watch. The story 
originates with the Roses, an extravagantly 
wealthy and privileged family, finding out 
that their fortune has disappeared when 
their business manager defrauds them. The 
family moves to a small town named Schitt’s 
Creek that they originally bought as a joke. 
Through the show’s course, viewers get to see 
the Rose family: Moira, her husband, Johnny, 
and their adult children, David and Alex, 
develop empathy, create familial bonds, and 

discover their happiness. They reside in 
two adjacent hotel rooms while they come 
to meet the residents of Schitt’s Creek and 
form long-lasting friendships. 
     Schitt’s Creek is a fantastic show because 
it features positive representation for 
groups that society typically marginalizes. 
In terms of LGBTQIA+ representation, the 
sitcom features a proud gay couple, David 
and his partner Patrick Brewer, who find 
each other and eventually get married 
by the end of the series. There is also 
community representation in more minor 
characters, including a queer Black charac-

ter named Ronnie Lee.
     In the documentary, 

D. Levy clarifies 
tha t  d i s -
c l u d i n g 
homopho-
bia f rom 
the show’s 
narrative 
was a very  
conscious 
choice. He 
wanted the 
LGBTQIA+ 
characters 
to exhibit 

the normal-
ity he feels 

society should 
treat them with. 

Talking about the show’s inclu-
sivity, co-creator D. Levy stated, “[Schitt’s 
Creek] is a place where acceptance incu-
bates joy and creates a clarity that allows 
people to see themselves and each other 
more deeply. It’s fiction, yes. But I’ve always 
been told to lead by example and this felt 
like a good place to start.” 
     Overall, Schitt’s Creek is a beautiful feel-
good show that showcases the beautiful 
parts of humanity. There is no better show 
to watch this November.
(Sources: Variety, Playbill)

Bunny the Dog is coming to dominate your TikTok “For You Page”
by Quincy Marks
Public Relations Manager
     “Please… water… walk.” Bunny, a 15-month-old sheepadoodle, carefully 
presses three of the 70 recordable answer buttons to communicate that she 
wants to go for a walk on the beach with her owner, Alexis Devine, who 
records Bunny as she formulates her sentence. As a new and emerging TikTok 
star, Bunny has fascinated the masses with her ability to communicate with 
her owner through these recordable buttons. 
     Devine first discovered the idea of “talking dogs” through Hunger for 
Words, a blog that documents Christina Hunger’s journey of teaching her 
dog how to communicate. Fascinated by the idea, Devine decided to start 
teaching eight-week-old Bunny how to “speak.” She started off small, using 
an “outside” button placed next to the door. Devine then spent the next 
few weeks teaching Bunny how to use the button by enforcing the idea 
that pressing the button meant Bunny could go outside. Through constant 
reinforcement by Devine, Bunny began to understand and use the button 
herself after three weeks. Devine then went on to add more and more buttons 
that laid out in rows across their kitchen floor.
     However, Devine found that putting the buttons in rows was not the 
best layout, as Bunny only communicated using the buttons on the outer 

edge. After more research, Devine decided to group 
the buttons into five different categories based 
off of the Fitzgerald key, which groups together 
words in the same part of speech. Each category 
of buttons is laid out in a hexagonal pattern, 
making it easy for Bunny to utilize all of them.
     Bunny’s ability to “speak” has intrigued 
many people. Now, Bunny is a part of a 
cognitive study conducted at the Uni-
versity of California, San Diego, by 
Professor Frederico Rossano and Leo 
Trottier, the founder of CleverPet. 
The study seeks to find out if 
dogs can learn to communicate 
with their owners, and if so, the 
best ways to do so. The study is 
open to anyone who wants to 
participate and has over 700 members 
who are learning new ways to communicate 
with their pets.

     Throughout his TikTok journey with Devine, Bunny has 
made groundbreaking progress. “When Bunny went 

park?” Devine asks Bunny. Bunny responds, tapping 
on the “morning” button, showing that dogs 

may understand the concept of time, some-
thing that was once believed to be 

impossible. Currently, Bunny’s 
favorite words are “beach” 

and “park,” words that 
often appear in Devine 

and Bunny’s TikTok 
videos, where Devin 
posts daily clips of 
her and Bunny com-

municat ing.  Their 
TikTok page has accumu-

lated over four million follow-
ers and over 80 million likes. You can follow along Bunny’s 

journey by following his social media account, 
@what_about_bunny. (Sources: Seattle Refined, News Tribune)
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