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• Normalizing the   
   r-word is harmful
• The fox-eye trend  
   is offensive

Over the last few 
years, I have noticed 

that many people – both 
locally and online – fail 
to recognize the hate 
behind the meaning of 
the r-word slur. Either 
that, or people know 

exactly what they are doing and are okay with 
making fun of people with intellectual 
disabilities. Using the r-word is offen-
sive and insensitive; 
stop normalizing 
the use of it as 
an insult when 
somebody tells you 
your outfit doesn’t  
look good.

Allow me to take you 
back to the invention of the word in the 
1950s. The word ‘retard(ed)’ described 
people with intellectual disabilities, as 
doctors and psychologists described some 
of their patients of having ‘mental retar-
dation.’ The word was not created with 
any intention of being funny. Therefore, 
it’s never the right time to use actual 
disabilities as a comeback for the next 
‘roast’ you encounter. 

In 2010, President Barack Obama signed a bill 
into law called Rosa’s Law that “change[d] refer-
ences to ‘mental retardation’ in federal law to 
‘intellectual disability’ or ‘intellectual disabilities,’” 
according to the Federal Register. The law came 
into existence after a family in Maryland protested 
the use of the r-word against their daughter, Rosa, 

by Georgia Kaufman
Humor Editor

When I was eight 
years old, I was diag-
nosed with a plethora 
of learning disabilities 
that pertain to my work-
ing memory and pattern 
recognition. Due to my 
diagnoses, I have had an 

IEP, or Independent Education Plan, to assist me in 
getting the learning resources I need since 
I was in elementary school. How-
ever, in my time at Los Gatos 
High School, I’ve noticed 
a recurring theme of 
students without 
legitimate learning 
disabilities stating 
they would like an 
IEP simply because 
they are struggling in 
their classes. It is important to distin-
guish that learning disabilities and having trouble 
in certain classes are two very different situations. 

It is crucial to point out that your issues with 
a certain class, or even all of them, are not invalid 
just because your struggle doesn’t have a definitive 
label. With that said, if a student is struggling in 
an Advanced Placement or an Honors course, the 
immediate reaction should not be the assumption 
that one has a processing issue, but instead that a 
particular course may not be the best fit for that stu-
dent. Though AP classes are practically an unspoken 
standard at LGHS, feeling behind in those classes 
is not necessarily evident of a learning disability, 
but a sign that a class may be too challenging for 
a student at that particular time.

Respect neurodivergency
by Emmy Morley
National/World Editor

 I’ve seen more than a handful of students peti-
tion to get an IEP to “make school easier for them.” 
The special education departments in public schools 
are extremely limited, and students who have severe 
learning disabilities need the staff available in order 
to overcome their challenges and move toward their 
future. If every student – including those who do 
not need it – tried to get an IEP, those who truly 
need the assistance will be buried. 

On top of that, IEPs are certainly not an excuse 
for students to have “an easier time in school.” IEPs 

are one of the only ways that neurodiver-
gent students have opportu-

nities to be successful. It 
allows us to be on a level 
playing field with our 

peers. A student with 
a learning disability 
should not have to 
work five times as 
hard as the student 

next to them, and an 
IEP can help with that. 

IEPs are one of the only 
tools some students can rely 

on to reach a basic level of  under-
standing of their classes.

I can not emphasize enough the importance of 
looking at your academic journey through a lens 
of the question “Is this class the right fit for me?” 
rather than the belief that “I must have a learning 
disability.” IEPs are difficult to attain in the first 
place, and muddying the waters for students who 
genuinely need them just results in another obstacle 
for neurodivergent students to face. Education isn’t 
“one size fits all,” and we as a community need to 
understand that certain resources must be reserved 
for students in need. 

in an elementary school. They believed that 
people inappropriately used the word, as people 
were referring to Rosa as ‘mentally r*tarded,’ 
which drew focus away from her as an individual; 
instead, it defined her by her condition. 

Rosa’s brother Nick expressed, “Some say we 
shouldn’t worry about the words, just the way we 
treat people. But if you think about it, what you 
call people is how you treat people.” Nick went on 
to speak about how modifications can turn the 
word into a less offensive phrase that will also 
advance the way people view those with intellec-

tual disabilities. People will now view those 
with disabilities as people and what they 

do for the world, instead of defining 
them by their disability alone. 

The passing of the law was 
quite the special occasion for 
Rosa and her family, as well as 

everyone with similar disabilities, 
beginning a movement where the Spe-
cial Olympics started using the slogan, 
“Spread the word to end ‘the word.’”

And an FYI to the novices of respect-
ing people in society – adding the suffix 
“-tard” to a word in hopes of making 

fun of someone isn’t quirky. It isn’t 
funny. It’s dismissive. 

You are embarrassing yourselves 
by using this slur. Do yourself a favor and take 
some time to educate yourselves. Please. By 
taking a step in the right direction, you don’t 
need to be known as a disdainful disgrace to 
our generation. Instead, you can be known as 
someone who advocates for basic human decency. 

Be a decent human. Treat people with respect. 
(Sources: Special Olympics, Special Education 
Guide, Federal Register)
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“All bodies are beautiful.” If you’re 
like me, spending an ample amount of 
time surfing the Internet and talking 
to others, you’ve probably heard some-
thing along these lines before. “All 
bodies are beautiful” is a huge idea in 
the body-positivity movement, aiming 
to tear down unrealistic beauty stan-

dards in the media and build up oneself and others’ confidence. 
However, this well-intended statement is actually very harm-
ful and, in some ways, contradicts the intentions of the  
body-positivity movement.

Beauty is subjective. It is an indefinable concept that refers to 
how we feel about something we are seeing or sensing. It seems 
rather illogical to tell somebody they should find all bodies or all 
people beautiful. It’s as though you are telling someone they should 
find all ice cream flavors delicious or all subjects interesting. Beauty 
is a matter of opinion.

It would be far more logical and far more productive to remind 
people that all bodies are valid. You should be accepting of others 
regardless of whether you find them beautiful or not.

“All bodies are beautiful” promotes beauty standards
by Jordan Chan
News Editor

Furthermore, saying “all bodies are beautiful” serves only as a 
band-aid solution to the bigger problem. The idea is supposed to 
acknowledge disparities between beauty ideals in the media and 
what people look like in real life. However, the real problem 
is that marginalized communities are underrepresented 
in the media, leading society to develop 
implicit biases about which body types 
and traits are beautiful and which are 
not. It was never that society found 
these communities ugly, it was 
that these minority communi-
ties never got to see people 
who looked like themselves 
portrayed as beautiful on TV 
or in magazines. 

During my childhood, my 
mom forced me to answer the 
same question almost every day: 
“What’s more important? Being 
smart or pretty?” I would always roll 
my eyes and reply, “being smart, of 
course.” Now that I’m a little older, I realize that although my mom 
had good intentions, her question did little more than annoy me.

 Nothing would change the fact that, as an Asian woman, the 
media would not display my features as conventionally beauti-
ful. Sayings like “all bodies are beautiful” really glosses over 
the real problem of under- representation. We need to let go 

of this sentiment. Who cares if 
all bodies are beautiful? Why 
put this emphasis on beauty 
at all? Of course, I’m not saying 

you shouldn’t believe everyone is 
beautiful. I’m not saying it’s bad 

to believe that you are beautiful. 
However, you should not allow people’s 
opinions on whether you are beautiful 
or not to define your worth. 

We do not need to limit the ways 
we can feel about a person to beauty. 
Instead of preaching this outdated senti-
ment, let’s teach confidence and radical 
self-acceptance and love. Let’s advo-
cate that people have value no matter 
whether or not they feel insecure in 

their bodies because we can go beyond 
valuing beauty.

“There is no ethical 
consumption under 

capitalism” is a 
common phrase 
being passed 
around on social 
media, referring 
to how large 

corporations cause most of the prob-
lems associated with climate change. 
While this saying is true, given that 
only 100 companies globally cause 
70% of all greenhouse gas emissions, we 
cannot use this as an excuse to sit back 
and not do individual work to lower our 
climate impact. We, as consumers, still have 
the power to create big change. 

We can see the power that consumers have just 
by walking around in a typical grocery store. Visit the 
dairy aisle, and you will encounter various plant-based 
milk products from many different brands. Take a peek 
in the frozen foods section and find countless “fake” 
meat products. Nowadays, there are plant-based 

Marks emphasizes consumers’ power to make change
replacements for almost every meat and dairy item you can think 

of. Why has there been an increase in vegan and vegetarian 
products? Because consumers have demanded these 

types of products. 
New health studies surrounding the risks 

of eating meat have caused more and more 
people around the world to adopt a “flexitar-
ian” diet, where one strives to reduce their 
daily meat intake. A OnePoll survey of 2,000 
Americans found that, on average, people 
ate four plant-based meals a week. Fur-
thermore, after looking at a few different 
surveys and polls, NPR found that there was 
“a roughly 50 percent growth in numbers [of 

vegetarians] in the past 10 years”. 
With more and more people opting out of 

eating meat, there has been a rise in the number 
of companies creating vegan and vegetarian meat 

alternatives. The Plant Based Foods Association 
reported that, in 2018, American consumers spent 

$3.3 billion on plant-based foods. “Refrigerated plant-based 
meat is driving category growth with sales up an impressive 
37 percent. In comparison, sales in the conventional meat 
category grew just two percent during the same period,” the 

organization reported on their 2018 sales.

The increase in plant-based products occurred because the consumer 
market wanted it and companies saw an opportunity to make profit. 
Along with the market opportunity, promoting plant based foods 
is a positive switch for the environment. A study conducted in the 
United Kingdom found that the food-associated carbon footprint of 
vegetarians was significantly less than those of meat eaters. The rise 
of vegan products shows that consumers do in fact have the power to 
make a change.

We can also see how consumers have power in the fast fashion 
industry. Many fast fashion brands have committed to becoming more 
sustainable in the future, most notably Zara and H&M. There has also 
been a recent insurgence of sustainable brands such as Reformation and 
Everlane. The new changes came from an outcry over how the fashion 
industry is responsible for over 10% of carbon emissions every year, and 
how inhumanely companies treat their factory workers. In turn, com-
panies have agreed to become more environmentally friendly to keep 
their customers happy. 

Yes, major companies and industries contribute the most to global 
warming. However, consumers have the power to pressure these companies 
into adopting more sustainable practices. As more and more people search 
for environmentally-friendly products, companies switch their practices 
to align with consumer values. We as consumers cannot throw away 
the power we have simply because we think our actions go unnoticed.
(Sources: Forbes, The Guardian Plant Based Foods Association, Worldbank.
org, NPR) 

by Quincy Marks
Public Relations Manager

Stop normalizing r-word
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